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‘We have to untrain ourselves so that we can read the struggles
and debates back into questions that seem settled and resolved’ BAGR

(Jack Halberstram, 201 I: 1 1).



“The author is clearly well intentioned and wants
students to recognise what they are likely to face
by way of difficult employment conditions and
poor (if any) pay. However, the contradictions of
building a critical and practical consciousness into
learning production skills with negotiating the
disappointing realities of many work situations is
not explored with any sharpness”



Well-intentioned higher education practitioners

Stuart Hall (2007) higher education has been ‘pulled or driven principally
by vocational or economic questions’

| don’t really want to be taught about stuff that is irrelevant to me when
I've got stuff to be getting on with. | just want to get on with it, rather
than having to sit in a classroom to watch someone talk about something
that’s not really important to me (cited in Ashton, 201 3).

When it comes to time and dedication, I'd rather a physical output. It’s
real and it’s there, instead of looking into things deeply (cited in Ashton,

2013).




Project One: Creative Contexts

When: 201 1-12

Funder: Higher Education Academy (now Advance Theligher
Education
HE) Academy

Project team:
* Dr Dan Ashton (Bath Spa University)

CREATIVE
CONTEXTS

Project aims:
* Facilitate students sharing experiences of work
placements in a range of media industries.



A critical and practical consciousness ...

with sharpness

SHARING STUDENT EXPERIENCES OF WORK
PLACEMENTS [N THE MEDIA INDUSTRIES

The following 'reflections films" show wark placement experiences across a range of media
Industries and have been contributed by undergraduate students.

Students’ understanding and imagining ways of working
in the cultural and creative industries by using their
creative practice.

More in: Ashton, D. (2013). Creative Contexts: Reflecting
on work placements in the creative industries.

CREATIVE
CONTEXTS
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Project Two Unexpected Enterprises

When:2018-19

Enterprise
Funder: Enterprise Educators UK Educators
UK
Project team:
Dr Emma Agusita (Pl; UWE) & Unexpected
Dr Dan Ashton (Co-I; Uni of Southampton) ' EnterpriSGS

Professor Jon Dovey (Co-l; UWE)

Project aims:

Encourage students to think critically about the changing nature of creative
careers and contribute this critical dimension to higher education pedagogy.



Themes and creative activities

Self-promotion

Seif-Promation Grove

Toak 1: (10 minctes recommended)
Using the template provided, audit your social media use -
This requires you 1o Think about, descrite and reflect on how
mwmbwmdm‘am-«wmm
‘wpmdm jonal cae. Thia 3ot you to
the waths and weak of your current use,
whether there ace barriers 10 uaing it in the wairy you would
Nce 10 and Hf there are opportunition for erhancing your use
*.9 by reviewing and making changes 10 the way you
represest yoursel! gersonaly and prolessonally.

Tosk 2 (25 minutes recommended
Using informaticn provided from the
Facebook profie and Pecple Per Hour
(reclandieg site) profile for the music
producer Jerry. M. produce an outine
Unkedin profile -

Use the Unied'n template provided to
create the profile.

The termplate regquires you 10 wiite & profile summary «
choose one of the spproaches 10 writing & sumemary from the
printed articde described In the article S templates that will
make wiiting the parfect linked in summary 3 breeae’ (0.9
“¥he blended summary’ or the ‘personality summary” etc )
The article "Mow to create a killer Uinkedin profile that wil get
you NoTced 0 has some ideas on profie crestion

Spaces and networking

Spaces and Networking Grove
Task 1: (5 minutes)

As 2 group, genecane & Bat of

ke p . opr e oh s 0 network
and colaborate

Cormpome~is nsets =uy rebste
Mb@mmwm
Smk’ o phrprical speces or

Paces [0.9. buldings, aress/locations etc)
Techrologes le 9. tooks, pletformas enc)
Products

Services

ATt Practices

Sads e g rechncalsocaliautarel
Enowledge lof..)

Exparance ot )

Oher rescurcm

Try 1 think of apacifics o g sames of pecple, pleces,
products, technciopes.

Towis 2 & 3 owwr e page. ..

Tash 2: 190 minvtes)

Crewe rep oes of hese compor g
drawingy/woeds (using sticky soted) o by making plasticne
madels (as # group you will Be mapping o the
representations onto an A1 sheet of paper 5o ersure they are
made at an appropriste scale to ey

Task 3: (20 minctes)

I Durn, each group member shauld select an siset of ther
dhoioa/crention and place it et The ssset map the Al sheet
With concentric cindies in ) according 10 how they view it

MManwmmthbd
most. By
Mkuwﬂ/ hm-mdvdupumim
& s of loss importance/valve/spnificance Bus that it Js solt
waluatie.

When placing the sset on the map sy what 1t is and why you
are placing R In your choses location on the map.

and places can be shown uasing string/bive tack to connect
them

Business plan

Buainess Plan Growp
Task: Make a business plan “rine’ (35 misutes)

“A Zne, pronounced “zoen” (ust e the ond of the word
magazing), s a homemade publication. There are no set-in-stone
nAes for making Zinms. A Zing Can De Ao Anything you'e
nterested .. The contertt and appearance of a zine is
completely UD %0 the creator and can be as simple or as
compicalod as you want” - Colla Perez, Brighty

Using the materials provided - business plan templates,
anmphs Aﬂldundgdcu layered with your own
gs make a zne that explores/
WMMWWMMMM

* Review the materials

* Try to comsider what might be relevant for creative and
cukural workers who want to engage in thelr own forms.
of enerprise « what might be most usefu? Are there
mew ways of thinking sbout and doing business
planning?

Collaging/modifying/re-mixing and other crestive method's
are encouraged?




Business Planning: Failure, shortcomings and everyday practice




Self Promotion: Narratives of the self and the world




Spaces and Networking: Reimagining creative collaboration




Remix methods for remixing creative work futures

The creative methods enabled participants to go beyond the emphasis
on the entrepreneurial self and how to fulfill entrepreneurial futures
to question the availability and nature of work.

The remix methods aims to challenge the status of authoritative
resources and industry norms.

More in: Agusita and Ashton (2020) in Pathways into Creative Working
Lives and at https://www.unexpectedenterprises.org/#Home

Stephanie Taylor - Susan Luckm



https://www.unexpectedenterprises.org/

Project Three: Diverse Capacities

When: 2023-24
Funder: Arts and Humanities research Council

Arts and
Humanities
Research Council

Project team at the University of Southampton:
Professor Will May (PI)
Professor Dan Ashton (Co-l)
Dr Aiysha Jahan (PDRA)

DIVERSE
APACITIES

Project aims:

Develop and sustain new connections between local government officers, creative
communities, and creative industry professionals across sectors in the region.



Postcards of Promise

S e

https://blogs.shu.ac.uk/doingdatadifferently/



https://blogs.shu.ac.uk/doingdatadifferently/

Practitioner Commissions

MSE
APACITIES

Showcase and

Immersive Exhibition

26th January 2024

More in: Ashton, D., Jahan, A.,and May, W. (2024) Building bridges
across creative and cultural sectors: A Think-Kit by Diverse Capacities.
DOI https://doi.org/10.5258/SOTON/P| 178



https://doi.org/10.5258/SOTON/P1178

Closing Reflections
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